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KNOWLEDGE OF THE SDGS AS RELATED TO LEVEL OF 
EDUCATION AND INCOME

Knowledge of the Sustainable Development Goals is directly proportional to level of education:  
the higher the qualifi cation, the higher the awareness of the SDGs.

And since education levels are linked to income, it is not sur-
prising that a doubling of annual income leads to a doubling of 
the percentage of those who say they know about the SDGs: 38% 
of those earning more than100.000€/year are familiar with the 
SDGs, compared to only 20% of those earning less than 50.000 €/
year. 
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THE PARTICULAR INFLUENCE OF CIVIL ENGAGEMENT
We have built a civil engagement index from a series of behaviors supporting the fi ght against 
global poverty, such as signing petitions, voting, donating funds, public mobilisation (marches, 
protests), lobbying policy-makers, volunteering, or sharing information (notably on social me-
dia). 

This index enables us to evaluate the impact of mobilisation, awareness-raising and informa-
tion on support for international solidarity issues. 

THE BENEFITS OF CIVIL ENGAGEMENT  
FOR INTERNATIONAL SOLIDARITY

On the whole, knowledge of the SDGs is directly proportionate to the 
level of civil engagement, as we calculate it.  Which is logical: the 
more an individual is committed to international solidarity, the grea-
ter the familiarity of that individual with the main concepts.

In this way, among those who are the most actively involved, 42% say 
they know a lot or quite a bit about the SDGs, compared to 9% for 
those with the least civil engagement.

P.14

These results originate from answers 
given by 6034 respondents selected via 

the quota method and questioned on 
line between 10-28 November 2016 by 
YouGov. The error margin is ± 2%. This 

data is the result of a comparative study 
conducted by Jennifer van Heerde-Hud-

son and Paolo Morini, researchers at  
the UCL.  The project was fi nanced by 
the Bill & Melinda Gates Foundation. 

Source: www.ucl.ac.uk

FOCUS2030



P.15

NEWSLETTER N°2 - INTERNATIONAL DEVELOPMENT BAROMETER - DECEMBER 2017 2. WHO KNOWS WHAT ABOUT THE SUSTAINABLE DEVELOPMENT GOALS? THE LINK BETWEEN KNOWLEDGE AND CONCERN  

FOCUS2030

WHEN ‘BEING AWARE’ MEANS ‘BEING CONCERNED’  OR 
VICE-VERSA

Knowledge of the SDGs is linked to concern for global poverty. 73% of respondents who say 
they know ‘a lot’ or ‘a bit’ about the SDGs also say they are ‘very concerned’ about poverty in 
developing countries. 

In contrast, 55% of those who say they are not concerned about global poverty are also those 
who know little or nothing about the SDGs.  

A LINK BETWEEN CONCERN ABOUT GLOBAL POVERTY 
AND KNOWLEDGE OF THE SDGS?

Just like the ‘chicken and the egg’ question, it is difficult to know 
statistically whether it is concern for poverty which leads to a 
greater knowledge of the SDGs, which seems the most likely, or 
if it is knowing about SDGs which leads to a greater attention to 
poverty in developing countries. 

In any case, it is clear that knowledge of the SDGs and concern 
for poverty form a virtuous circle; demonstrating the positive 
feedback or spillover from information which effectively builds 
or raises awareness. 
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READING THE NEWSPAPERS: 
A CULTURAL ACTIVITY WHICH FOSTERS INVOLVEMENT
Independently from other sociological factors which align higher education levels with the 
greater newspaper reading, the data suggests that development and in particular the SDGs 
currently gain a special attention in the written press compared other media, where they are 
not frequently covered. 

IS NEWSPAPER READERSHIP A CULTURAL MARKER?
AND DO NEWSPAPERS GIVE MORE COVERAGE TO THE SDGS?

Thus we see that the frequency of newspaper readership is a de-
termining factor for knowledge about the Sustainable Development 
Goals.  

Indeed, there are almost three times as many people who read the 
newspapers on a daily basis who say they know ‘a lot or quite a bit’ 
about the SDGs than those who never read newspapers.

However, this observation is not unique to development issues.  
Regular newspaper readership is a cultural activity practised by a 
certain population, who (all other things being equal) are generally 
better informed about all mainstream subjects.
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This question was thus about asking respondents to self-evaluate 
their individual ability to bring about changes on issues of politics or 
public affairs. 

In general, it is worth pointing out that spontaneously, 65% of those 
questioned thought they had no or very little individual power of in-
fl uence. This opinion seems to vary between a conviction and a fee-
ling, but does not vary substantially according to age, gender or po-
litical leaning.  

And yet, in analysing the results more closely, we can fi nd insight into 
the factors which lead to an individual’s belief that they are a social 
actor, with a certain ability to infl uence the outcome in politics or 
public affairs issues. 

3. PERSONAL INFLUENCE ON POLITICS:  
EXAMINING THE POWER OF CITIZENS

QUESTION ASKED: 
‘THINKING ABOUT YOU PERSONALLY, HOW MUCH 

OF A DIFFERENCE DO YOU THINK YOU CAN MAKE TO 
REDUCING POVERTY IN POOR COUNTRIES, WHERE 0 

MEANS YOU ‘CAN’T MAKE ANY DIFFERENCE AT ALL’ 
AND 10 MEANS YOU ‘CAN MAKE A GREAT DEAL OF 

DIFFERENCE‘. ‘

These results originate from answers 
given by 6202 respondents selected via 

the quota method and questioned on line 
between 9 May - 7 June 2017 by YouGov. 

The error margin is ± 2%. This data is the 
result of a comparative study conducted 

by Jennifer van Heerde-Hudson and Paolo 
Morini, researchers at  the UCL.  The 

project was fi nanced by the Bill & Melinda 
Gates Foundation. 

Source: www.ucl.ac.uk

The answers to this question provide an assessment of individuals’ 
sense of ability to infl uence politics and public affairs in France.
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EDUCATION LEVELS AS A MODERATE INFLUENCE,  
INCOME AS A MORE IMPORTANT INFLUENCE

 u As surprising as it may seem, the feeling of being able to infl uence actually decreases pro-
portionally to the level of studies. 

 u Thus - and counter-intuitively - the higher the level of academic qualifi cation for the res-
pondents, the less their feeling of individual infl uence over politics and public affairs. In 
contrast, a lower level of education was synonymous with a sense of capacity to infl uence. 

However, although income is usually linked to level of education,  
the personal fi nancial situation of the respondent did appear as a 
factor for individual capacity to infl uence.  

The feeling of not being able to infl uence went down with rising in-
come.  65% of those earning less than 50.000 €/year believed they 
didn’t have infl uence over public affairs; this fell to 51% of people 
with household income of over 100.000 €/year. 

In parallel and logically, the perception of capacity to infl uence grew 
with income levels. 12% of those with income over 100.000 €/year 
said they thought they had a large or very large infl uence, while only 
7% of those earning less than 50.000 €/year had the same impres-
sion. 

In other words, the sense of infl uence over political life is linked to 
higher income, but a lower level of education. 
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NEWSPAPER READERSHIP, AS CORRELATED WITH A SENSE OF 
POWER OVER POLITICS
Regular reading of newspapers appears to be one factor which infl uences the sense of indivi-
dual infl uence over political and public affairs. 

 I AM AWARE, 
THEREFORE I CAN INFLUENCE

Although overall a small percentage, it is still interesting that 
three times as many regular (daily or three times a week) 
newspaper readers (9%) feel they have an influence over poli-
tics and public affairs, compared to those who say they never 
read the newspaper (3%). 

The inability to answer this question is also three times hi-
gher for those who never read newspapers (13%) compared to 
those who say they read them regularly (4%).
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Independently of the question of development aid given by govern-
ments to developing countries, respondents were asked about their 
own generosity in terms of giving money to reduce global poverty. 

From this question, which is about a symbolic act of individual gene-
rosity to those living in poverty in developing countries, we can see 
how much French people view this act as an individual ‘duty’. 

The data shows us that in general, French people don’t recognise a 
sense of ‘duty’ about giving money to help global poverty.  However, 
the standard sociological factors can be applied to this refusal of a 
sense of duty,  revealing contrasts notably between citizens living in 
rural or urban zones, those of different generations, the rich and the 
poor, or right-wing and left-wing voters, etc.  

And lastly, the major factor infl uencing this feeling of duty is once 
again support for EU membership. In this way we see some very 
different opinions, according to whether respondents view France 
as a country confi ned to its national borders, or a France which be-
longs to, and is part of, a European space.

4. INTERNATIONAL SOLIDARITY: 
A SENSE OF DUTY FOR FRENCH PEOPLE?

QUESTION ASKED: 
‘I PERSONALLY SHOULD BE GIVING MONEY TO RE-

DUCE POVERTY IN POOR COUNTRIES.’ 

P.20FOCUS2030
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INTERNATIONAL SOLIDARITY AND INDIVIDUAL GENEROSITY
A ‘duty’ to give money personally to support the fi ght against global poverty is not a principle 
which gets much support. 42% of those questioned think they should not have to give money 
personally to help tackle poverty, compared to only 20% who recognize the existence of the 
principle of ‘duty’ for individual donations.  

Respondents’ regional origins do not appear to have a strong in-
fl uence on whether individual giving is perceived as a duty. 

However, what does appear to have an impact is the size of the town 
in which people live, with those living in higher-populated urban 
spaces being more inclined to recognize a principle of duty for ge-
nerosity: 24% of those living in towns of over 100 000 inhabitants  
subscribe to this view, compared to only 17% for rural respondents.  

Again, this range in responses is likely to refl ect the sociological 
disparities between a rural/urban population, and therefore must 
be taken with some precaution.
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THE DUTY OF INDIVIDUAL SOLIDARITY: 
DETERMINED MORE BY AGE THAN GENDER
By a small margin, men seem more inclined than women to view individual donations to poor 
people as a duty.  However, gender does not appear to be as much of a determining factor on 
answers as age. 

Indeed, recognition of a ‘duty’ for personal donations de-
creases steadily with age.  While 29% of 18-24 year-olds reco-
gnize the principle of a ‘duty to give money’, only 17% of those 
aged over 50 share that opinion. 

However, the same percentage of 18-24 year olds (29%) also 
say the opposite: that it is not up to them to give their own 
money to the poor in developing countries.  And this refusal to 
accept the principle of a ‘duty’ rises again with age, to reach 
47% in those over 50.
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PERSONAL SOLIDARITY WITH POOR COUNTRIES: 
A REPRESENTATIVE VALUE OF LEFT-WING VOTERS

 u Political preference is a major factor in the different views on the issue of a ‘duty’ of perso-
nal generosity. 

 u Centre voters’ views are very clearly more closely aligned to left-wing voters’ than to right-
wing voters’ answers on this question.

A DUTY OF SOLIDARITY OR A DUTY OF GENEROSITY?

32% of left-wing voters think there is a ‘duty’ to give money to de-
veloping countries, compared to only 12% for right-wing voters.  

And even though 28% of left-wing voters disagree, refusing to 
accept the idea of duty in personal giving, the percentage of this 
refusal is almost double for the right-wing voter respondents 
(56%).
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A LINEAR PROGRESSION OF A ‘DUTY OF GENEROSITY’ WITH THE 
LEVEL OF STUDIES AND INCOME
Proportionally, there is a link between the level of education and the acceptance of a duty to 
give to developing countries: 29% of people with college or degree qualifi cations agree, com-
pared to 15% for people with school-leaver level vocational or technical qualifi cations.  The 
same link is found when comparing those who do not believe that they should have to give 
personally to tackle global poverty.

Beyond a question of morality or citizenship, possibly linked to the 
level of education, the ‘duty to give’ becomes intimately linked to the 
‘ability to give’. 

In contrast to commonly-held beliefs about generosity to poor 
people, the duty of generosity - at least for developing countries - 
grows with income.  For example, 39% of those with income higher 
than 150.000 €/year accept the idea of a ‘duty’, compared to 21% 
of those earning less than 50.000 €/year. The percentage of those 
who oppose the principle of a duty, however, isn’t quite so linear. It 
is the middle category of the highest incomes (100.000-150.000 €/
year) who are the least resistant to the principle of a duty (31%), in 
comparison with those who earn less than 20.000 €/year (44%) or 
more than 150.000 €/year (39%).  
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THE IMPACT OF PERSONAL INVOLVEMENT ON THE IDEA OF THE 
DUTY OF INDIVIDUAL SOLIDARITY

The duty of individual solidarity toward developing countries is recognized by fi ve times as 
many people in the category of those are already very involved or committed on international 
solidarity questions than those who are not at all involved or committed on these issues: 39% 
compared to only 7%, respectively. 

In this way civil engagement on international solidarity is not just an 
effort to bring the issue to the attention of the authorities, but also 
a commitment which results in individual effort. 

However, it is worth noting even so that 26% of those who are ‘oc-
casionally active’ and 23% of those who are ‘very engaged’ on in-
ternational solidarity issues do not agree with the idea of a duty for 
individual solidarity toward poor countries. 

Nb: the level of civil engagement is measured from behaviors sup-
porting the fi ght against poverty, such as signing petitions, voting, 
donating funds, public mobilisation (marches, protests), lobbying 
policy-makers, volunteering, or sharing information (notably on so-
cial media).
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THE STRONG LINK BETWEEN A PRO-EUROPEAN FEELING AND A 
DUTY OF INDIVIDUAL GENEROSITY TOWARD POOR COUNTRIES
Recognition of the validity of a ‘duty’ of individual generosity toward poor countries is clearly 
linked to support for France’s EU membership.

THE INFLUENCE OF BORDERS AND TERRITORY 
ON GLOBAL VIEWS

In this way, 27% of those who support France’s membership of 
the EU agree with the idea of a ‘duty’ to give, compared to only 
7% of ‘nationalists’.

Once again, we see that opinions about international solida-
rity settle along a fault line of those who seem to favor a wit-
hdrawal along national or regional lines, and those who adopt 
an outward-looking view of the world.
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This question allows us to examine what people think about the 
principal of equal opportunity in life, defi ned here as a generic sta-
tement about the ability for everyone to ‘live a good life’. 

It is a question which sheds some light on one of the values inherent 
to the republican French culture: equality (‘l’égalité’). 

As originally asked in French, the question seeks to ascertain how 
much the respondent identifi es personally with, or feels close to, 
someone who believes that everyone has the right to equal oppor-
tunity. 

As it happens, this technique of identifi cation/non-identifi cation 
with a principle of equality, which is deliberately vague, produces 
relatively positive answers from respondents, regardless of factors 
such as age, gender, income, political leaning, etc. 

5. EQUAL OPPORTUNITY FOR ALL: 
A COMMON PRINCIPLE?

QUESTION ASKED: 
‘IT IS IMPORTANT THAT EVERY PERSON IN THE 

WORLD SHOULD BE TREATED EQUALLY.  EVERYONE 
SHOULD HAVE EQUAL OPPORTUNITIES IN LIFE.’ DO 

YOU AGREE?
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UNIVERSAL SUPPORT FOR EQUALITY OF OPPORTUNITY FOR 
EVERYONE, EVERYWHERE 

 u The idea of equality between individuals, all over the world, receives widespread support 
from all French people. 

 u Over 80% of respondents agree that everyone should be treated the same, and have the 
same opportunities in life.

 u Just as factors such as income or level of education are not signifi cant, neither is there any 
particular infl uence of gender on answers.  However we do observe a small variance accor-
ding to age, with a slight dip in the 25-34 age category, before support rises once more with 
those aged 35 years and above.

Given the high levels of support for the principle of equality in 
France, it was important to compare this result to other countries 
surveyed by the AAT.  The comparison shows clearly that France is 
no exception: the principle of equality has similar levels of support 
in Germany, the UK and the US. 
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EQUAL OPPORTUNITY : A TRADITIONAL VALUE FOR THE LEFT?
 u 75% of left-wing voters and 59% of centre-voters say that they agree or strongly agree with 
the principle of equality everywhere in the world, against 37% of right-wing voters.

 u However, if we look at the total across all categories of agreement (a little, mostly, quite a 
lot, strongly), 86% of right-wing voters support the principle of equality for all. 

The candidate chosen in the fi rst round of the election appears as a 
signifi cant factor in respondents’ support for the principle of equal 
opportunity for everyone. Those who voted for (Socialist Party can-
didate) Benoit Hamon have the highest rates for the equality prin-
ciple (84%), followed by voters of (far left party candidate) Jean-Luc 
Mélenchon (75%). 

Those who voted for (centrist party) En Marche are once more clo-
ser in affi liation to left-wing voters, with 65% supporting equal op-
portunity, compared to right-wing voters supporting (Republican 
party candidate) François Fillon (35%) or (far right candidate) Ma-
rine Le Pen (44%).  
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APPLYING EQUALITY OF OPPORTUNITY TO EVERYONE, 
EVERYWHERE: AN UNEXPECTED LINK WITH SUPPORT FOR 
FRANCE’S EU MEMBERSHIP

 u Support for equality of opportunity is strongly correlated to support for French membership 
of the European Union. 

 u This is also the biggest factor in determining opinions on equality between all individuals 
all over the world. 

VIEWS ACCORDING TO AN 
A PERCEPTION OF AN ‘OPEN’ OR ‘CLOSED’ WORLD

It seems from the data as if supporting the principle of equality is 
directly linked to whether respondents see the world as ‘open’ or 
‘closed’. 

Opinions appear to be divided on international solidarity in this way: 
on one side, we seem to fi nd those who are aware and informed 
about global issues. These people are receptive to any statement 
presupposing a global and interconnected world. 

On the other side, we fi nd those who see the world as composed of 
nation states, and whose focus is on France and French issues.  This 
prevents them from thinking about equality as a global principle. 
For these people, statements about equal opportunity for everyone, 
everywhere, are harder to visualise and support. 
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This question aims to examine whether there is any ‘hierarchy’ in the 
fi ght against poverty, in particular whether individual support for so-
lidarity might depend on the nationality or location of the poor person 
being helped.   

Formulated in this way, the question reveals opinions which are fre-
quently observed elsewhere, notably in focus groups, that France 
should fi rst look after ‘its own poor’ before worrying about ‘the poor 
elsewhere’.

The question does not specify whether the ‘foreigner’ is in France, or 
in a different country.  But the question does frame and question a 
certain’national preference’ when it comes to helping the poor. 

The distinction was included deliberately in the question, in order 
to test resistance to catch-phrases such as ‘charity starts at home’ 
or ‘we can’t solve everyone’s problems’ or ‘one must put one’s own 
house in order fi rst’.

It is through the prism of this recurring distinction in mind, thus, that 
we examine the answers given. 

6. IS THERE A PRIORITY BETWEEN POVERTY AT 
HOME, AND POVERTY ELSEWHERE? 

QUESTION ASKED: 
‘HELPING A FOREIGN PERSON IN NEED IS JUST AS 

IMPORTANT AS HELPING SOMEONE IN NEED FROM 
MY OWN COUNTRY.’ 

DO YOU AGREE?
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EQUALLY DIVIDED OPINIONS ON POVERTY AT HOME VS. 
POVERTY ELSEWHERE

 u Opinions are equally divided over whether it is just as important to help a foreign person as 
it is to help a person in need in France. 

 u Gender is not a signifi cant factor for respondents, and neither is age.  The only factors which 
appear to have a slight infl uence are levels of income and education. 

A SLIGHT INFLUENCE ON OPINION ACCORDING TO 
INCOME OR EDUCATION LEVELS

Thus the level of education has a slight infl uence on responses when it 
comes to prioritizing intervention according to someone’s origins.  

However, it is worth noting that it is those respondents with the highest 
levels of education who have the most equal split in opinion. 

In contrast, the higher the income, the more likely it is for the res-
pondent to consider that a poor person should receive the same sup-
port, regardless of their origins or location.

P.32

These results originate from answers 
given by 6034 respondents selected via 

the quota method and questioned on 
line between 10-28 November 2016 by 
YouGov. The error margin is ± 2%. This 

data is the result of a comparative study 
conducted by Jennifer van Heerde-Hud-

son and Paolo Morini, researchers at  the 
UCL.  The project was fi nanced by the Bill 

& Melinda Gates Foundation. 
Source: www.ucl.ac.uk

FOCUS2030



P.33

NEWSLETTER N°2 - INTERNATIONAL DEVELOPMENT BAROMETER - DECEMBER 2017 6. IS THERE A PRIORITY BETWEEN POVERTY AT HOME, AND POVERTY ELSEWHERE?

FOCUS2030

THE INFLUENCE OF POLITICAL PREFERENCE
Political views appear as a defi nite determining factor in a ‘national preference’ for helping 
people in situations of poverty. 

DIAMETRICALLY OPPOSED VIEWS FOR LEFT-WING 
AND RIGHT-WING VOTERS IN TERMS OF A 

‘NATIONAL PREFERENCE’ FOR HELPING THE POOR

Between the left and the right, there is clearly a difference in prio-
ritization capturing notions of borders or citizenship in formulating 
a view that charity for the poor is above all linked to nationality or 
geographic location of the recipient(s).  

It is rare to see such a perfectly linear relationship between two va-
riables, and therefore worth pointing: political preference and ‘na-
tional preference’ in supporting the poor appear to be intrinsically 
linked. 
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REGIONAL ASSESSMENT, OR AN EXAMINATION OF THE FAR-
RIGHT VOTE IN THE 2017 PRESIDENTIAL ELECTIONS IN FRANCE
The geographic breakdown of opinions on this question follows that of the Presidential election 
in 2017, between the different regions of France which voted for the far-right party le Front 
National, whose programme promoted a ’national preference’.  These far-right voting regions 
were: Corsica,  Provence-Alpes-Côte d’Azur, Hauts-de-France and the Grand Est. 

SUPERIMPOSING THE FAR-RIGHT VOTE WITH THE IDEA OF A 
‘NATIONAL PREFERENCE’ FOR SUPPORTING THE POOR
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IS THERE A DIFFERENCE BETWEEN RURAL AND URBAN FRANCE  
FOR A ‘NATIONAL PREFERENCE’ ON POVERTY?

THE INFLUENCE OF URBAN DWELLING: 
READING THE RESULTS WITH PRECAUTION

Looking at this graph, it would seem as if rural dwelling is a clear 
factor for a ‘national preference’ over support for the poor, and ur-
ban dwelling an indicator of a more universal treatment for poor 
people at home and abroad. 

However, this conclusion may be too hasty.  As we have already seen, 
those of higher socioeconomic capital (education and income) are 
overrepresented in urban locations, and it is this category of people 
who also have greater awareness for international solidarity issues. 
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THE INFLUENCE OF ‘NATIONAL PREFERENCE’ VIEWS ON 
GOVERNMENT ACTION ON POVERTY
Fairly logically, there is a correlation between those who think that the government is already 
doing too much for poor countries, and those who think that helping a foreign person is not as 
important as helping a poor person in France.

 u 70% of those who say that support for the poor should not be 
conditioned to nationality or location are also those who say they 
are concerned about global poverty. 

 u And in contrast, 82% of those who think that helping a poor per-
son of foreign nationality isn’t as important as helping the poor 
at home are those who also say they are not concerned by global 
poverty.
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THE LINK WITH LEVELS OF PERSONAL CONCERN 
ABOUT POVERTY
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POLITICAL VIEWS AND AN OPEN SUPPORT FOR 
THE ‘NATIONAL PREFERENCE’ 

 u There is a very clear division according to political opinion about whether or not there is a 
difference in helping a poor person according to their nationality or location.

 u As the party which has actively promoted the idea of a national preference, voters for the 
Front National (far-right) party stand out in particular on this question. 

SUPPORT FOR THE NATIONAL PREFERENCE MAPPED AGAINST VOTING 
INTENTIONS FOR THE 2017 PRESIDENTIAL ELECTIONS

In general, the idea that poverty should be treated equally whether 
in France or abroad remains an indicator of a left-wing political pre-
ference.  

However, it is worth noting that voters for Emmanuel Macron 
(centre) are once again closer to sharing this position and value with 
left-wing voters, unlike those who did not vote, or who spoiled their 
vote. 
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THE INTERNATIONAL DEVELOPMENT BAROMETER

From data provided by the Aid Attitudes Tracker (AAT) survey, our 
International Development Barometer aims to provide resources 
and data for awareness-raising, advocacy, fundraising and commu-
nication campaigns for the development community. 

The AAT is a qualitative and quantitative survey carried out twice a 
year since 2013 to measure attitudes of the general public on aid in 
France, Germany, the UK and the US. 

The AAT survey is conducted in such a way that it allows an analysis 
of behavior and engagement of citizens on international develop-
ment, as well as tracking the evolution of those views and behaviors 
over time. The survey contains 120 questions, of which a dozen or so 
are fi elded from partner organisations interested in specifi c angles.  
The sample is of 6000 people representative of the French popula-
tion (quota method), who are questioned on line.  The error margin 
is +/- 2%. 

80% of the sample is retained between surveys. The International 
Development Barometer therefore provides a unique way of analy-
sing attitudes over time. 

The AAT project is fi nanced by the Bill & Melinda Gates Founda-
tion. The analysis and methodology are carried out by the opinion 
poll institute YouGov, under the supervision of a team led by resear-
chers Jennifer Hudson (University College London) and David Hud-
son (University of Birmingham). The data produced are available to 
all (Open data) in order to inform organisations with their strategic 
decisions. 

In the UK, DFID, BOND, Comic Relief, Oxfam, One, Save the Child-
ren, VSO and the Bill & Melinda Gates Foundation are partners of 
the tool. 

In France, Focus 2030 runs the project, in the aim of supporting the  
French development community in broadening the audience and 
support for international solidarity issues. Focus 2030’s mission is 
to support communication, mobilization and advocacy work for in-
ternational development actors, working towards the achievement 
of the Sustainable Development Goals.

Focus 2030 works in France with a variety of partners and recipients 
for the International Development Barometer: NGOs, international 
organizations, think tanks, and government ministries or agencies. 

More information is available here about the AAT project: http://
www.ucl.ac.uk/political-science/research/projects/aid-attitudes-tracker

If you would like access or to reproduce any of the data in the 
Barometer for International Development, please contact                                

Fabrice Ferrier, Director of Focus 2030, at: 

fabrice@focus2030.org

BAROMÈTRE
DE LA
SOLIDARITÉ
INTERNATIONALE

FOCUS2030


